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SEAFOOD PROGRESS: LOBLAW

Legacy report of this retailer's Seafood Progress pro�le as published in August 2020.

Report generated on: September 1st, 2020

REPORTING PERIOD
July 2019 - August 2020

LOCATION
Across Canada

NUMBER OF STORES
Almost 2,500

GROSS REVENUE
$45.4 billion (2015)

WEBSITE
h�p://www.loblaw.ca

RETAILER SNAPSHOT

Loblaw’s sustainable seafood commitment is that all seafood sold in its stores will be from sustainable sources. Loblaw de�ne
this as �sheries certi�ed by the Marine Stewardship Council (MSC), farms certi�ed by the Aquaculture Stewardship Council (ASC)
or products certi�ed by an equivalent standard, “acceptable sources with conditions, or sources making meaningful progress
toward sustainability”. In 2019, Loblaw’s score for reporting progress against their procurement commitment increased as a
result of their disclosure through Seafood Progress.

Loblaw’s suppliers must sign a Code of Conduct that sets out mandatory minimum social responsibility standards and adherence
to this Code is supported by independent, third party audits on all overseas suppliers. Loblaw is also commi�ed to traceability for
all its seafood products, by increasing the number of stores and distribution centers that have chain-of-custody certi�cation
(necessary for in-store labelling of MSC and ASC products) and by implementing a robust traceability system for non-eco-
certi�ed products.

SeaChoice recommends that Loblaw re-introduce a description of its sustainable seafood program for customers in store,
continue to improve its labelling by introducing information such as scienti�c name and harvest method on its fresh and private
label seafood products, and its transparency by disclosing information about its product sourcing through initiatives like the
Ocean Disclosure Project.

In the process of developing this pro�le, SeaChoice corresponded with Jennifer Lambert, Senior Manager of Sustainability at
Loblaw Companies Limited.

Scope information: see below for information on which types of products are included in the scope of Loblaw’s sustainable
seafood policy
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Loblaw Companies Ltd (owned by George Weston Ltd) owns the following
banners (store brands):

Arz
Atlantic Superstore
Dominion Stores
Extra Foods
Loblaw Great Food
Loblaws

Loblaws CityMarket
Maxi & Cie
Pharmaprix
Provigo
Provigo Le Marché
Real Canadian Superstore
Real Canadian Wholesale Club
Shoppers Drug Mart
T&T Supermarket
Zehrs
Zehrs Great Food
Extra Foods
Fortinos
Freshmart
No Frills (included except for third-party operated fresh seafood counters)
SaveEasy
Valu-mart
Your Independent Grocer

Banners in red are excluded from this retailer’s sustainable seafood policy.

STEP 1: DOES THE RETAILER HAVE A COMPREHENSIVE COMMITMENT ON SUSTAINABLE SEAFOOD?

Does the policy include time-bound objectives for addressing environmental issues, social concerns and traceability?

The step score is based on the average of Step 1 key performance indicators (KPIs, or step elements) listed below; click the +
signs for more detailed information.

Note that the KPIs changed from 2018 to 2019 to move the assessment of retailers’ traceability commitments from a stand-
alone KPI to a component of the scoring for the KPIs relating to environmental and social commitments.

If it looks like you are only seeing the score for one year it is because the score did not change from year to year. Try clicking o�
the ‘June 2019’ bu�on below the score bar.

STEP ELEMENTS

Loblaw

National Average

https://www.seachoice.org/retailer/loblaw/2020-commitment-scope-loblaw/
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1.1 Has a publicly available commitment or policy to source more environmentally sustainable seafood

SCORING RATIONALE
In 2009, Loblaw commi�ed to procuring all of the seafood sold in its stores from sustainable sources by 2013 (for wild-
caught seafood, meaning it is certi�ed by the Marine Stewardship Council or an equivalent standard, and for farmed
seafood, meaning it is certi�ed by the Aquaculture Stewardship Council or an equivalent standard). All seafood is procured in
line with Loblaw’s environmental commitments and is supported by either third-party certi�ed traceability (for eco-certi�ed
products) or Loblaw’s traceability policy (for non-certi�ed products; personal communication, J. Lambert, 18/03/2019). Note
that Loblaw’s sustainable seafood commitment does not include extend to Arz, T&T Supermarkets, Real Canadian Wholesale
Club, franchised stores or Shoppers Drug Mart/Pharmaprix store.

SCORING RUBRIC
 0%   No publicly available environmental sustainability commitment or
policy
 20%   General commitment to environmentally sustainable seafood
without clear objectives, traceability policy or timelines
 40%   Commitment to environmental sustainability that includes clear
objectives for sustainable procurement, but no traceability policy or
timelines
 60%   Commitment to environmental sustainability includes clear
objectives that are supported by references to credible standards (such as
Seafood Watch or Ocean Wise rankings, eco-certi�cations, etc.), but no
traceability policy or timelines
 80%   Commitment to environmental sustainability includes clear
objectives that are supported by references to credible standards and a
clear and e�ective traceability policy, but no timeline

 100%   Commitment to environmental sustainability includes clear objectives that are supported by references to credible
standards, a clear and e�ective traceability policy, and a timeline for meeting the commitment (unless the commitment has
already been met).

Loblaw

National
Average

https://www.seachoice.org/2020-commitment-scope-loblaw/
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STEP 2: IS THE RETAILER COLLECTING DATA TO SUPPORT THEIR COMMITMENT?

What information is the retailer collecting to monitor the environmental and social sustainability of their seafood products?

The step score is based on the average of Step 2 key performance indicators (KPIs, or step elements) listed below; click the +
signs for more detailed information.

If it looks like you are only seeing the score for one year it is because the score did not change from year to year. Try clicking o�
the ‘June 2019’ bu�on below the score bar.

STEP ELEMENTS

1.2 Has a publicly available commitment or policy to source more socially responsible seafood

SCORING RATIONALE
Loblaw’s social responsibility policy is laid out in their Ethical Sourcing policy and Supplier Code of Conduct which sets out
minimum standards that suppliers must meet. The Code addresses child labour, forced labour, discrimination, abuse or
harassment, freedom of association, employment laws and overtime, reasonable living wages, safe working conditions,
environmental protection, treatment of animals, and ethical conduct. All suppliers must sign this Code and be willing to
submit to social responsibility audits at source by an independent third party. Loblaw has a traceability policy in place to
support this commitment.

SCORING RUBRIC
 0%   No publicly available social responsibility commitment or policy
 20%   General commitment to socially responsible seafood without clear objectives, traceability policy or timelines
 40%   Commitment to social responsibility includes clear objectives for socially responsible procurement (for example by
referring to credible international standards such as ILO, UN Declaration, etc.), but no traceability policy or timelines
 60%   Commitment to social responsibility includes clear objectives and actions or expectations for seafood suppliers, but
no traceability policy or timelines.
 80%   Commitment to social responsibility includes clear objectives, actions or expectations for seafood suppliers, and a
clear and e�ective traceability policy, but no timeline
 100%   Commitment to social responsibility includes clear objectives, actions or expectations for seafood suppliers, a clear
and e�ective traceability policy, and a timeline for meeting the commitment (unless the commitment has already been met).

Loblaw

National Average

Loblaw

National Average

https://www.loblaw.ca/en/responsibility/sourcing/Ethical-Sourcing.html
https://www.loblaw.ca/content/dam/lclcorp/pdfs/Responsibility/SupplierCodeOfConduct/Supplier%20Code%20of%20Conduct%20-LCL-2016.pdf
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2.1 Retailer collects data on species scienti�c (Latin) name for seafood products being sold - the "what"

SCORING RATIONALE
Loblaw collects data on species’ scienti�c names for all seafood products sold (personal communication, J. Lambert,
18/03/2019).

SCORING RUBRIC
 0%   No data collected (or no information)
 50%   Data collected for some products
 100%   Data collected for all products

Loblaw

National Average

2.2 Retailer collects data on country of origin of seafood products being sold - the "where"

SCORING RATIONALE
Loblaw collects data on country of origin for all seafood products sold (personal communication, J. Lambert, 18/03/2019).

SCORING RUBRIC
 0%   No data collected (or no information)
 50%   Data collected for some products
 100%   Data collected for all products

Loblaw

National Average
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STEP 3: IS THE RETAILER MAKING RESPONSIBLE SOURCING DECISIONS?

Are the retailer’s procurement decisions supporting their environmental and social sustainability commitments?

The step score is based on the average of Step 3 key performance indicators (KPIs, or step elements) listed below; click the +
signs for more detailed information.

2.3 Retailer collects data on whether the seafood products being sold are wild or farmed - the "how"

SCORING RATIONALE
Loblaw collects data on whether all seafood products sold are wild or farmed (personal communication, J. Lambert,
18/03/2019).

SCORING RUBRIC
 0%   No data collected (or no information)
 50%   Data collected for some products
 100%   Data collected for all products

Loblaw

National Average

2.4 Retailer collects data on the gear type or farming methods for seafood products being sold - the "how"

SCORING RATIONALE
Loblaw collects data on gear type or farming method for all seafood products sold (personal communication, J. Lambert,
18/03/2019).

SCORING RUBRIC
 0%   No data collected (or no information)
 50%   Data collected for some products
 100%   Data collected for all products

Loblaw

National Average

Loblaw

National Average
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Note that KPI 3.3 was changed in 2019 from “Retailer works with suppliers to address potential human rights and labour abuses,
and support sustainable livelihoods for producers” to more speci�c indicators around retailers’ agreements with their
suppliers/vendors to uphold their environmental and social commitments.

If it looks like you are only seeing the score for one year it is because the score did not change from year to year. Try clicking o�
the ‘June 2019’ bu�on below the score bar.

STEP ELEMENTS

3.1 Retailer uses an established seafood certi�cation or ranking standard to inform purchasing decisions.

SCORING RATIONALE
Loblaw conducts all sustainability assessments for potential products using in-house expertise and the expertise of its NGO
partner, the World Wildlife Fund (WWF). Loblaw uses certi�cations programs, including MSC and ASC, and ranking systems
such as Seafood Watch, to inform its purchasing decisions.

SCORING RUBRIC
 0%   No sustainability criteria used to inform purchasing decisions (or no information available)
 100%   Sustainabilty criteria used to inform purchasing decisions

Loblaw

National
Average

3.2 Retailer can demonstrate that X% of their seafood sold in the last three years meets their sustainability
criteria by volume/value.

SCORING RATIONALE
After Loblaw met its target in 2013, the commitments laid out at that time have been incorporated in all subsequent
purchasing decisions and all seafood is now procured in line with Loblaw’s environmental and social commitments (personal
communication, J. Lambert, 18/03/2019). Note that Loblaw’s sustainable seafood commitment does not include extend to
Arz, T&T Supermarkets, Real Canadian Wholesale Club, franchised stores or Shoppers Drug Mart/Pharmaprix store..

SCORING RUBRIC
 0%   Retailer has not reported in last three years how much of their seafood sold meets their sustainability commitment (or
no information available)
 25%   Retailer can demonstrate that 25% or more of their seafood products sold meets their sustainability commitment
 50%   Retailer can demonstrate that 50% or more of their seafood products sold meets their sustainability commitment
 75%   Retailer can demonstrate that 75% or more of their seafood products sold meets their sustainability commitment
 100%   Retailer can demonstrate that 100% of their seafood products sold meets their sustainability commitment

Loblaw

National Average
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3.3 Suppliers are required to sign a code of conduct to uphold the retailer's environmental sustainability
commitment.

SCORING RATIONALE
All suppliers are required to sign a company-wide Code of Conduct and abide by commodity-speci�c procurement guidelines
to ensure that all products they supply meet Loblaw’s environmental commitment (personal communication, J. Lambert,
18/03/2019).

SCORING RUBRIC
 0%   Suppliers are not required to sign a code of conduct (or no information)
 25%   Some suppliers are required to sign a code of conduct that covers some of the retailer's environmental sustainability
commitment
 50%   All suppliers are required to sign a code of conduct that covers some of the retailer's environmental sustainability
commitment
 75%   All suppliers are required to sign a code of conduct that covers all of the retailer's environmental sustainability
commitment
 100%   All suppliers are required to sign a code of conduct that covers all of the retailer's environmental sustainability
commitment and the retailer actively veri�es that this commitment is being upheld.

Loblaw

National Average
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STEP 4: IS THE RETAILER TRANSPARENT ABOUT THEIR COMMITMENT?

Is the retailer making information regarding the environmental and social performance of their seafood products publicly
available and are they reporting on progress against their sustainable seafood commitment?

The step score is based on the average of Step 4 key performance indicators (KPIs, or step elements) listed below; click the +
signs for more detailed information.

If it looks like you are only seeing the score for one year it is because the score did not change from year to year. Try clicking o�
the ‘June 2019’ bu�on below the score bar.

STEP ELEMENTS

3.4 Suppliers are required to sign a code of conduct to uphold the retailer's social responsibility commitment.

SCORING RATIONALE
Suppliers to Loblaw must sign a Code of Conduct that sets out minimum standards which suppliers must meet. This includes
the requirement that suppliers must at all times comply with local laws and regulations (unless the provisions in the Code of
Conduct provide a greater level of protection for workers, in which case these provisions must be met). Suppliers must agree
that Loblaw may verify compliance of its suppliers with the Code of conduct, either through supplier self-evaluation or
through an audit (either performed by Loblaw or an independent third party). Loblaw’s Code of Conduct for suppliers can be
accessed here and its Ethical sourcing page can be found here.

SCORING RUBRIC
 0%   Suppliers are not required to sign a code of conduct (or no information)
 25%   Some suppliers are required to sign a code of conduct that covers some of the retailer's social responsibility
commitment.
 50%   All suppliers are required to sign a code of conduct that covers some of the retailer's social responsibility
commitment.
 75%   All suppliers are required to sign a code of conduct that covers all of the retailer's social responsibility commitment.
 100%   All suppliers are required to sign a code of conduct that covers all of the retailer's social responsibility commitment
and the retailer actively veri�es that this commitment is being upheld.

Loblaw

National Average

Loblaw

National Average

https://www.loblaw.ca/content/dam/lclcorp/pdfs/Responsibility/SupplierCodeOfConduct/Supplier%20Code%20of%20Conduct%20-LCL-2016.pdf
https://www.loblaw.ca/en/responsibility/sourcing/Ethical-Sourcing.html
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4.1 Retailer labels seafood with the information that allows consumers to make informed decisions - what
(species' scienti�c name), where (country or region of origin), and how (wild/farmed and harvest method)

SCORING RATIONALE
In addition to the legally-required common name, some of Loblaw’s private label (e.g. own-brand) fresh and frozen seafood
products are labelled with country of harvest and whether the product is wild or farmed, and some products (e.g. pole and
line canned tuna) are labelled with gear type or farming method (personal communication, J. Lambert, 18/03/2019).

Species Latin name (the what) Country of origin (the where) Wild or farmed (the how part 1)

Gear type or farming methods (the how part 2)

SCORING RUBRIC
 0%   Retailer does not label products with the information (or no information)
 50%   Retailer labels some products with the information
 100%   Retailer labels all products with the information

Loblaw

National Average

4.2 Retailer labels products with an ecolabel, allowing consumers to make informed decisions OR all products �t
under a standard and is communicated as such

SCORING RATIONALE
Loblaw’s private label and fresh-frozen products include the MSC, ASC and BAP eco-labels, as appropriate. In the last year,
Loblaw has also increased the number of stores with MSC/ASC Chain of Custody certi�cation, so that more eco-certi�ed
products that are packaged in store can be labelled with the MSC or ASC logos (personal communication, J. Lambert,
19/03/2019).

SCORING RUBRIC
 0%   Retailer does not label products with an ecolabel as appropriate (or no information)
 100%   Retailer labels products with an ecolabel as appropriate OR all products �t under a standard and is communicated as
such

Loblaw

National
Average
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STEP 5: DOES THE RETAILER EDUCATE STAFF, CUSTOMERS AND/OR VENDORS ABOUT THE
IMPORTANCE OF THEIR COMMITMENT TO SUSTAINABLE SEAFOOD?

4.3 List of products procured with region and gear type data has been made available (e.g. as per Ocean
Disclosure Project)

SCORING RATIONALE
Loblaw does not disclose this information.

SCORING RUBRIC
 0%   No list of products procured with region and gear type has been made available (or no information)
 50%   Some seafood products with region and gear type has been made available
 100%   All seafood products with region and gear type has been made available

Loblaw

National Average

4.4 Retailer publicly reports how much of its seafood meets its sustainability criteria (by volume or value of
sales).

SCORING RATIONALE
Loblaw’s Corporate Social Responsibility (CSR) report for 2015 (page 13) stated that by the end of 2015, 94% of its seafood
procurement was in line with its commitment (unit sales; does not include sales from Arz, T&T Supermarkets, Real Canadian
Wholesale Club, franchised stores or Shoppers Drug Mart/Pharmaprix stores). Although Loblaw’s CSR reports for 2016 and
2017 did not include updates on progress against its seafood commitments, Loblaw disclosed this information through
Seafood Progress in 2018 and 2019.

SCORING RUBRIC
 0%   No public information on how the retailer is doing to meet its commitment
 50%   Retailer has at one point in the past reported publicly how much of its seafood sold meets its commitment
 100%   Retailer regularly reports publicly how much of its seafood sold meets its commitment (by volume/value, at least
every two years)

Loblaw

National Average

Loblaw

National Average

http://www.loblaw.ca/content/dam/lclcorp/pdfs/Responsibility/Reports/CSRR/en/2015/Loblaw%202015%20CSR%20Report_ENG.pdf
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Is the retailer educating their employees, customers, suppliers and other key stakeholders about their sustainable seafood
commitment, environmental and social issues in seafood, and the importance of traceability?

The step score is based on the average of Step 5 key performance indicators (KPIs, or step elements) listed below; click the +
signs for more detailed information.

Note that KPI 5.3 changed in 2019 from “Suppliers are required to sign a Code of Conduct to uphold the retailer’s sustainable
seafood policy” (now covered by KPIs 3.3 and 3.4) to an indicator of what actions retailers have taken to educate their
suppliers/vendors about their sustainable seafood commitment.

If it looks like you are only seeing the score for one year it is because the score did not change from year to year. Try clicking o�
the ‘June 2019’ bu�on below the score bar.

STEP ELEMENTS

5.1 Training programs are conducted for seafood sta�.

SCORING RATIONALE
Regular training is conducted for Loblaw’s seafood sta� as per the MSC and ASC chain of custody requirements (personal
communication, J. Lambert, 13/03/2018).

SCORING RUBRIC
 0%   Training programs not conducted for seafood sta� (or no information)
 50%   Training programs sometimes conducted or for only some seafood sta�
 75%   Training programs conducted for all seafood sta�, but infrequently (less than every two years)
 100%   Training programs regularly (at least every two years) conducted for all seafood sta�

Loblaw

National Average
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STEP 6: DOES THE RETAILER SUPPORT IMPROVEMENTS IN FISHERIES AND AQUACULTURE?

5.2 There is a description of the retailer's sustainable seafood program for customers in store

SCORING RATIONALE
There is a summary of Loblaw’s seafood policy in some stores, but not all. However, details of the program are online and
customers can call customer service to �nd out more detailed information about speci�c products (personal communication,
J. Lambert, 18/03/2019).

SCORING RUBRIC
 0%   There is no description of the sustainable seafood program in store (or no information)
 50%   This is some description of the sustainable seafood program in store
 100%   There is a comprehensive description of the sustainable seafood program in store

Loblaw

National Average

5.3 The retailer has taken actions to ensure its suppliers or vendors are aware of its sustainable seafood
commitment or policy.

SCORING RATIONALE
Loblaw shares their sustainable seafood policy with their suppliers and vendors and engages them to ensure the products
they supply meets Loblaw’s requirements. If needed, Loblaw will work with suppliers to �nd eco-certi�ed sources for private
brand products.

SCORING RUBRIC
 0%   The retailer has taken no actions OR no information available
 25%   The retailer sends its suppliers or vendors a copy of its sustainable seafood commitment or policy
 50%   The retailer shares its sustainable seafood commitment or policy and sometimes engages with its suppliers to help
ensure the products they supply meet the retailer's expectations.
 75%   The retailer shares its sustainable seafood commitment or policy and regularly engages with its suppliers to help
ensure the products they supply meet the retailer's expectations.
 100%   The retailer shares its sustainable seafood commitment or policy, has a clear strategy to engage with its suppliers
and provides direct support (e.g. training, resources) to help ensure all seafood product are procured in line with its policies.

Loblaw

National Average

Loblaw

National Average
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Does the retailer sell ‘Priority Seafood’ products (seafood that has high volume of sales in Canadian retail stores and that is
generally not recommended by the Ocean Wise Seafood Program), and if so, do they support improvement and how?

The step score is based on the average of Step 6 key performance indicators (KPIs, or step elements) listed below; click the +
signs for more detailed information.

Note that this Step was changed signi�cantly in 2019 to introduce two additional ‘Support Improvement’ actions for each of the
Priority Seafood products. This means that if a retailer was engaged in the same actions in 2019 as in 2018, and no more, their
score will appear to have decreased). Additionally, KPIs 6.4 and 6.5 on other SeaChoice priority seafood products were
generalized into a new KPI that allows retailers to showcase any other actions they are taking to support improvement of
speci�c seafood products (besides shrimp, farmed salmon and skipjack), or to support improvements in seafood sustainability in
general.

If it looks like you are only seeing the score for one year it is because the score did not change from year to year. Try clicking o�
the ‘June 2019’ bu�on below the score bar.

STEP ELEMENTS



Loblaw - SeaChoice

Page 15 of 18

6.1 Does the retailer support improvements in the production of farmed Atlantic salmon (either Canadian
produced or imported)?

SCORING RATIONALE
Loblaw worked closely with the ASC and BAP certi�cation programs on standard development and supply chain expansion.
It aims to source its farmed salmon from closed containment or organic certi�ed open water net pens. Loblaw preferentially
sources ASC certi�ed salmon for its private label products, and if this is unavailable then it will source BAP 2 star plus or
organic certi�ed products. All suppliers are required to meet Loblaw’s general social responsibility commitments and
traceability requirements (personal communication, J. Lambert, 18/03/2019).

✗
Only sells farmed salmon products that meet the highest bars for sustainability, i.e. are certi�ed by ASC,
Recommended by Ocean Wise and/or ranked Best Choice by Seafood Watch (100 pts)

✗
Outreach to policymakers to advocate for salmon farming management to be more environmentally sustainable
and/or socially responsible

✓Collaborating with other companies pre-competitively to improve salmon aquaculture practices

✓Works with suppliers or producers directly to improve salmon farming practices

✗
Refrains from advertising versions of this product that are Not Recommended by Ocean Wise and/or ranked Avoid
by Seafood Watch

✓
Preferentially procures farmed salmon from sources that are either Recommended by Ocean Wise or ranked Best
Choice by Seafood Watch

✓Preferentially sources from farms that are ASC certi�ed

✓Sourcing decisions also prioritize products with high levels of social responsibility and traceability

SCORING RUBRIC
 0%   Sells the product and does not support improvements by doing any of the actions listed or no information available
 14%   Retailer is engaged in one action to support improvement
 26%   Retailer is engaged in two actions to support improvement
 43%   Retailer is engaged in three actions to support improvement
 57%   Retailer is engaged in four actions to support improvement
 71%   Retailer is engaged in �ve improvement activities or doesn't sell the product
 85%   Retailer is engaged in six improvement activities or doesn't sell the product
 100%   Retailer is engaged in all improvement activities or doesn't sell the product

Loblaw

National Average
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6.2 Does the retailer support improvements in the production of imported farmed shrimps and prawns?

SCORING RATIONALE
Loblaw worked with the ASC and BAP certi�cation standards on development and are now working on supply chain
expansion. It preferentially sources ASC certi�ed shrimp and prawns (which are also recommended by Ocean Wise) when
available but note that currently there is a limited supply. When ASC certi�ed products are not available, Loblaw sources
shrimp and prawns that are at least BAP 2-star certi�ed. All suppliers are required to meet Loblaw’s general social
responsibility commitments and traceability requirements (personal communication, J. Lambert, 18/03/2019).

✓
Only sells farmed shrimp and prawn products that meet the highest bars for sustainability, i.e. are certi�ed by ASC
or BAP, Recommended by Ocean Wise and/or ranked Best Choice by Seafood Watch (100 pts)

✗
Outreach to policymakers to advocate for shrimp and prawn farming management to be more environmentally
sustainable and/or socially responsible

✗Collaborating with other companies pre-competitively to improve shrimp and prawn farming practices

✗Works with suppliers or producers directly to improve shrimp and prawn farming practices

✗
Refrains from advertising versions of this product that are Not Recommended by Ocean Wise and/or ranked Avoid
by Seafood Watch

✗
Preferentially procures shrimp and prawns from sources that are either Recommended by Ocean Wise or Best
Choice by Seafood Watch

✗Preferentially sources from farms that are ASC or BAP certi�ed

✗Sourcing decisions also prioritize products with high levels of social responsibility and traceability

SCORING RUBRIC
 0%   Retailer sells the product and does not support improvements by doing any of the actions listed or no information
available
 14%   Retailer is engaged in one action to support improvement
 26%   Retailer is engaged in two actions to support improvement
 43%   Retailer is engaged in three actions to support improvement
 57%   Retailer is engaged in four actions to support improvement
 71%   Retailer is engaged in �ve actions to support improvement
 85%   Retailer is engaged in six actions to support improvement
 100%   Retailer is engaged in all support improvement activities or doesn't sell the product

Loblaw

National Average
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6.3 Does the retailer support improvements in the production of skipjack tuna?

SCORING RATIONALE
While Loblaw prefers to source MSC certi�ed skipjack tuna, availability and cost are common barriers. To try to address this,
Loblaw has been working with suppliers to try and decrease the price point and increase availability. All suppliers are required
to meet Loblaw’s general social responsibility commitments and traceability requirements (personal communication, J.
Lambert, 18/03/2019).

✗
Only sells skipjack tuna products that meet the highest bars for sustainability, i.e. are certi�ed by MSC,
Recommended by Ocean Wise and/or ranked Best Choice by Seafood Watch (100 pts)

✗
Outreach to policymakers to advocate for skipjack �shing methods and management to be more environmentally
sustainable and/or socially responsible

✗Collaborating with other companies pre-competitively to improve skipjack �shery management practices

✓Works with suppliers or producers directly to improve skipjack �shing practices

✗
Refrains from advertising versions of this product that are Not Recommended by Ocean Wise and/or ranked Avoid
by Seafood Watch

✗
Preferentially sources from more sustainable sources that are either Recommended by Ocean Wise or Best Choice
by Seafood Watch

✗Preferentially sources from �sheries that are MSC certi�ed

✓Sourcing decisions also prioritize products with high levels of social responsibility and traceability

SCORING RUBRIC
 0%   Retailer sells the product and does not support improvements by doing any of the actions listed or no information
available
 14%   Retailer is engaged in one action to support improvement
 26%   Retailer is engaged in two actions to support improvement
 43%   Retailer is engaged in three actions to support improvement
 57%   Retailer is engaged in four actions to support improvement
 71%   Retailer is engaged in �ve actions to support improvement
 85%   Retailer is engaged in six actions to support improvement
 100%   Retailer is engaged in all support improvement activities or doesn't sell the product

Loblaw

National Average
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6.4 Is the retailer engaged in any actions to improve production of any other seafood products?

SCORING RATIONALE
Loblaw is a Steering Commi�ee member for the Sustainable Supply Chain Initiative (SSCI, run by the Consumer Goods
Forum) and a founding partner of the Global Seafood Sustainability Initiative (GSSI). Loblaw engages as needed with
policymakers on potential regulatory changes.

✗
Only sells versions of this product that meet the highest bars for sustainability, i.e. are certi�ed by MSC/ASC,
Recommended by Ocean Wise and/or ranked Best Choice by Seafood Watch (100 pts)

✓
Outreach to policymakers to advocate for harvest or farming method and management to be more
environmentally sustainable and/or socially responsible

✓Collaborating with other companies pre-competitively to improve �shing or aquaculture practices

✗Works with suppliers or producers directly to improve �shing or farming practices

✗
Refrains from advertising versions of this product that are Not Recommended by Ocean Wise and/or ranked Avoid
by Seafood Watch

✗
Preferentially sources from more sustainable sources that are either Recommended by Ocean Wise or Best Choice
by Seafood Watch

✗Preferentially sources from �sheries/farms that are MSC/ASC certi�ed

✗Sourcing decisions also prioritize products with high levels of social responsibility and traceability

SCORING RUBRIC
 0%   Retailer sells the product and does not support improvements by doing any of the actions listed or no information
available
 14%   Retailer is engaged in one action to support improvement
 26%   Retailer is engaged in two actions to support improvement
 43%   Retailer is engaged in three actions to support improvement
 57%   Retailer is engaged in four actions to support improvement
 71%   Retailer is engaged in four actions to support improvement
 85%   Retailer is engaged in four actions to support improvement
 100%   Retailer is engaged in all support improvement activities
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